
This Portfolio Book is a compilation of my work as a 
Graphic Designer in Raffles Design Institute and my 
freelance works. It also contain some photostyling 

experience that I have working in a publication 
company.
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The objective for this project is to to see beyond the status quo and imagine a 
different future. We need gender equality now, because more opportunities for 
women are more opportunities for us all.
Secondly, to increase the awareness about gender equality and decreasing  the 
racism agains gender.

SERIES OF POSTERS
CLiENT: D&AD (COMPETITION)



Oh! is a fashion store which sells cloths which is made by hemp. The name 
“Oh!” came from “Originally Hemp”. The design for this brand was inspired by 
the meaning of the brand name itself.  The objective of this project is to promote 
eco-friendly product that is more affordable than other eco-friendly material that 
usually was used

BRANDING
TITTLE : ORIGINALY HEMP



The logo design was inspired by the word “KILO”  from kilometres that represent 
distance. It’s related to the tagline itself “Exprience the Distance”. For the design 
aspect I choose to use urban look because it’s about promoting fixie in the same 
time. The design was a combination of the minimalism of fixie with typography. 

BRANDING
TITTLE : KILO



The rationale behind the name is actually from the idea of having conversation. 
As my targeted audience are the youngster, so the main conversation that they 
have mostly about gossips. So that is why the name “tittle tattle” came, is the 
other words for gossip.

BRANDING
TITTLE : “TITTLE TATTLE” COFFEE SHOP



This logo was made according to the history, concept brand and their vision. The logo 
that they had is also a logo typeface with a secondary element. The new logo look more 
proffesional, minimalistic and more modern that it used to be, and still maintaining the 
primary color (pink) in it.

RE-BRANDING
CLIENT : ETUDE HOUSE



I decided to relate this phrase to smoking because for me to quit smoking is an 
important decision but it’s not that easy, so i wrote the words from smoke and 
make it a liithe bit hard to see to say represent the difficulty of the decision itself.

TYPOGRAPHY POSTER
CLIENT : AMERICAN LUNG ASSOCIATION



一环薄弱, 全局不稳
 

小部件、大影响。

肖特玻璃-金属密封电气贯穿件 - 最安全的选择。

www.schott.com/nuclearsafety 

安全壳

电气贯穿件
核反应堆

肖特（上海）精密材料和设备国际贸易有限公司 
上海市虹梅路 

1801号凯科国际大厦301室 
邮编: 200233 

中国 
电话: +86 21 3367 8000 
传真: +86 21 3367 8080 

selpa.singapore@schott.com

核电厂的安全壳是一个坚固且完全封闭的防护结构。然

而，安全壳上所有封端口 

是否都一样可靠呢？为了提高核电厂的安全系数，我们应

该从最基本的细节上开始加以重视。 

在严重事故发生时，即使最小的部件对于维持安全壳的完

整性也有很大的影响。 

Promoting nuclear power plant, educate, create awarenes, raise standart.
Targeted market will be China

ADVERTISING
CLIENT : SCHOTT



Promoting relation between designer and bussinessman. Awareness on DBig 
Grant. The project was targeted to bussiness people 

EXHIBITION
CLIENT : DFE (Design for Enterprise)

Bluetree Electronics 
Design Insight

Encouraged by the success of theKube, a thumb-size MP3 player,
Bluetree Electronics collaborated with design agency Design Insight 
to develop a complementary speaker
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The DBIG grant subsidised the costs
of model making, allowing the designers

to create samples of the speaker for
testing, refining and retesting. For such
a novel design concept, this process
helps to greatly reduce the risk offailure before production stage.

Design for Business Innovation Grant (DBIG)  “The Matchmaker”

Bluetree Electronics:

At first, we only wanted 
an attractive form for our 
cost-competitive speaker. 
We knew how to build 
products, but not how to 
get it out in the market. 
Working with Design Insight 
changed our perspective 
on design. It’s not just 
about packaging, it’s 
about telling a story. 

Design Insight:

Backed by deep
market insights, Bluetree
Electronics focused on
price competitiveness
and practicality. We
considered their priorities
and included another
factor: the user’s needs,
with the objective to
create a more engaging
and meaningful product.

Bluetree Electronics:

Design Insight conducted
research on the end-user.
The findings challenged
our assumptions about
our potential customers.
Meeting them face to
face opened our eyes
to their needs and
preferences. This was
a crucial process as it
changed the course of
the project… and the
design of the final 
product.

Design Insight:

To compete with other
speakers available in
the market, we needed to
come up with something
really special and different.
Our research helped us
to focus on street-dancing
youth — a specific but
growing audience. We
were no longer creating
a companion product.
We were introducing a
new speaker concept
that would be cool and
sufficiently rugged to
hold up to the urban
environment for a youth
street culture.

Bluetree Electronics:

We’ve learnt that it helps
when designers understand
our side of the business.
We need to embrace
their expertise: strategic,
human-centred design
thinking. This experience
was a meeting of two
minds. The result
was a clear and unified
direction that made the
collaboration so much
easier and a design that
exceeded our expectations.

Design Insight:

Working directly with the
company’s decision-maker
helped move the project
forward, and let us take
quick action at crucial
stages of the project.
Mutual understanding
and trust were critical for
a close-knit working
relationship. Instead of
wasting time and energy
getting lost in translation,
we put our efforts into
being freely creative
and innovative.

“Meeting our end-users
really opened our eyes.”

— MR SEM CHONG, 
Managing Director, Bluetree Electronics
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Bluetree Electronics’ new, innovative speaker 

More than a product,
it’s a lifestyle

Big on sound quality and attitude,
Bluetree Electronics’ innovative
speaker is designed for hip and 
savvy street dancers.

What’s cool about
the speaker is that it
automatically adjusts
its sound and form —

depending on where it’s
placed, and supersizes 
to deliver more dynamic 

volume and bass.

Scanteak
Outofstock 

Singaporean furniture retailer Scanteak joined forces with design 
collective Outofstock to create a collection for the Japanese market. 
The furnishing turned out to be a smart solution any home can adopt  
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The grant gave Scanteak the extra
leverage and capability to see the

project through its two-year span. Not 
only was the financial assistance helpful, the endorsement from a 

government agency and support from a 
respected design agency also had positive impact on the project processes and deliverables.

Design for Business Innovation Grant (DBIG)  “The Matchmaker”

Scanteak:

Our success in Singapore 
and Taiwan reinforced our 
decision to expand the 
business to Japan. The
Japanese love wood, fine
details and simplicity — 
key elements of our design
philosophy. The challenge
was to combine creative
vision with the practicality
of mass production and
retail marketing — without
sacrificing quality.

Outofstock:

Scanteak is known for its 
quality and sturdiness but 
tends to be visually and 
physically bulky, therefore 
not fitting with Japanese 
aesthetic and homes. Our 
research took us to Japan 
to study people’s daily lives 
and domestic rituals. A key 
learning point was that
Japan’s earthquake zone
and small homes meant
that our designs had to be
light, compact yet robust.
This was a unique starting
point for us.

Scanteak:

We loved Outofstock’s light, 
elegant and geometric designs. 
But our production team had 
concerns about stability and 
strength. We suggested using
reinforcement strips for the 
slender pieces, but Outofstock 
stood firm and explained this 
would compromise the design’s 
“airy” quality. We proposed 
using constructed wood with a 
veneer finish, but they insisted 
on having pieces crafted from 
solid teak. The project started 
with shared vision and goals, 
so we all had to believe they 
were possible to achieve.

Outofstock:

When the going got tough,
we turned to our research
in Japan to back us. We 
understood Scanteak’s
concerns and production
constraints, but the data
clearly showed the people’s 
desires. The collaborative
process was actually very
free, allowing us to have
open and insightful
discussions. We all worked
together to come up with 
feasible solutions that did 
not compromise on design 
or production quality.

Scanteak:

Despite our production
team’s doubts and
concerns, we had faith in
Outofstock’s design vision.
Both parties were highly
skilled in their realms of
expertise, knowing what
would work or not work.
We were determined to
preserve both aesthetic
and function, while
ensuring that the pieces 
could be easily produced. 
There was friction, but it 
was always constructive. 
With mutual trust and 
resilience, we transformed 
“impossible” into 
“possible”.

Outofstock:

Scanteak was willing
to take on challenges,
rethink current production
methods and try out
different solutions. This 
resulted in a few
innovation firsts for them:
discreet reinforcements
for the sofa, deeper seat
curvatures for greater
comfort and a swivel-back
bench that integrates
dual spaces and purposes.
Ultimately, we were united
in our drive to deliver
relevant and meaningful
solutions to the customer.

“Iron sharpens iron.
Constructive friction leads

to great outcomes.”
— MS JAMIE LIM, 

Regional Marketing Director, Scanteak
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The swivel-back bench from the Prologue collection.

Innovation for daily lifeLight, minimal yet durable, the 
12-piece Prologue collection would 
fit beautifully in any compact home. 
Featuring innovative solutions that 
allow for multi-usage scenarios.

Users can refresh the look
and feel of specific pieces by
merely changing fabrics. The

swivel-back bench allows
users to enjoy their meal at

the dining table and with 
one flip of the back rest, 

reverse to watch TV in the 
living room.

Clearbridge VitalSigns 
Chemistry

Clearbridge VitalSigns found in Chemistry the right collaborator to transform
a heart-monitoring technology into an exceptional consumer-friendly product 
loaded with heart and soul
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Clearbridge VitalSigns:

As engineers, we focused
more on the bits and
bytes behind technology
rather than the person 
who will use the device.
Chemistry helped us
realise this early in the
project. We needed to
ensure that readings
would be accurately 
recorded. The device also 
had to fit securely yet 
comfortably to a specific 
part of the body. Plus, 
we wanted an attractive 
product.

Chemistry:

After our research, we
took on the voice of the
user who would rely on
the device to monitor
heart health. Key
needs and concerns 
were discussed with the 
Clearbridge VitalSigns
engineers. We understood
their constraints, which
demanded original
solutions. And we got
them to look at the
bigger picture and value
of creating a product
that would be attractive,
friendly and comfortable
to use.

Clearbridge VitalSigns:

Initially, the idea was for
the product to resemble
a leaf, which reflected its
name and evoked serenity. 
After Chemistry presented 
a range of visuals and 
models, we were convinced 
that the arrow design was 
the clear winner. Refined 
yet friendly, it is comfortable 
to wear and intuitive to use. 
Anyone would be able to 
position the device precisely 
on the chest for an accurate 
ECG reading.

Chemistry:

Working with pre-determined
components and battery
size was challenging. 
However, we consistently 
kept the end-user in mind 
to overcome the technical
restrictions. Both parties
kept open minds and
worked as a team to make
effective adjustments.
Through testing, the
product evolved in a way
that seamlessly merged
technical practicality with
human-centred creativity.

Clearbridge VitalSigns:

In any relationship, there’re 
always differences in opinion
and struggles. The key is to 
find workable solutions. We
appreciated how Chemistry
had our goals and interests
at heart and, like us, wanted
the project to succeed. It
allowed us to trust them
and change our working
approach, and even how we
thought about “design”. It 
was not just about making 
things work, but creating 
something that people will 
want to use.

Chemistry:

Working with Clearbridge 
VitalSigns was exciting. There 
was opportunity to bring to 
life new and innovative ideas.
Still, there was volatility and
frequent changes. Mutual 
understanding, patience and 
flexibility went a long way in 
accommodating the shifts 
while helping the client keep 
their goal in sight. The 
CardioLeaf® was unveiled at 
Medica 2012 in Düsseldorf, 
Germany, as the world’s 
slimmest wearable ECG 
device.

“We wanted to create a device 
that people will want to use.”

— MR JOHNSON CHEN,
Managing Director, Clearbridge VitalSigns
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Like most start-ups, Clearbridge 
VitalSigns needed funding to get their 
first product to market. The grant for 
design services, combined with direct 
payment to the design consultants, 

reduced the financial challenges for the 
start-up and encouraged it to makedesign thinking a part of itsbusiness strategy.

Design for Business Innovation Grant (DBIG)  “The Matchmaker”

The CardioLeaf® — the world’s slimmest wearable ECG device

Technology with heart Monitoring the heart accurately can take anything 
from minutes to a few days. With the CardioLeaf®, 
there’s no need to lug around boxy ECG holters 
with cumbersome wired electrodes. Just wear the 
ultra-thin and wireless device and comfortably 
go on with your daily life. 

The CardioLeaf® translates 
sophisticated technology
into a sensitive, human 

solution that takes away all 
the stress and discomfort 

of heart monitoring.



“Taste of Italy” is a booklet that was made to promote Italian Products.  The 
booklet was made to represent on how vibrant Italy are, by using all those bright 
color to seperate each section of the story.

PUBLICATION
CLIENT: ITA (ITALIAN TRADE AGENCY)



These are woobox to promote TwinPalms hotel and infographic to promote 
PARADISES service as an advertising platform for all hotels around the world.

COLLATERALS
CLIENT: PARADISES

Don’t forget to like Paradises Online’s Facebook 
page to join this month’s prize draw.

CONTEST DURATION 
1ST AUGUST - 31ST AUGUST 2014

experience tranquility at 

TwinpalmS Phuket
Win a 3 night stay in Twinpalms Phuket’s Deluxe Palm Room

Twinpalms Phuket offers the comfort of a luxury resort accompanied with the relaxing tranquility of a 
secluded getaway. Located just 175 metres from Surin Beach, the area provides one of the most beautiful 
and least crowded stretch of sand in Phuket. Each of its 97 rooms are surrounded by palms and features 

your own private terrace. To learn more about Twimpalms Phuket, visit http://twinpalms-phuket.com/.

1St auGuSt - 31St auGuSt 2014

CONTEST DURATION

experience tranquility at 

TwinpalmS Phuket

With the increasing number of advertising 
platforms available in the market, don’t you 
wish to have a platform that reaches out to 
the masses without banking the bank?

paradisesonline.com, a multi-media platform provider is here to give you the best value for your advertising dollars.

Platforms
Publication  (Print & Digital)

Pacific Island Paradises; going into its 25th Anniversary edition, Pacific Island Paradises has established 
itself as the most comprehensive publication on the Pacific region. 

DISTRIBUTION

Corporate
•	 International	Trade	Shows	such	as	ITB	Berlin,	ITB	Asia,	

SPTE,	WTM	London,	AIME	&	DEMA.
•	 Consumers,	Travel	Agents,	Wholesalers,	incentive	

houses	and	bookshops	in	Europe,	UK,	Australia,	USA,	
Canada,	South	East	Asia,	New	Zealand	&	Japan

•	 Corporate	sector	in	Australia	&	New	Zealand	targeted	at	
CEO’s,	Managing	Directors	and	Key	Decision	Makers

•	 International	airline	lounges	worldwide

E-Publication –	You	will	have	your	own	
dedicated	page	where	consumers	&	trade	can	
click	through	to	your	website.	Quick,	easy	&	
commission	free,	it	is	available	for	download	on	
both	the	iPhones	&	iPads.
Digital Publication	–	A	copy	of	our	publication	
made	digital	and	it	is	available	for	download	
through	our	website.

WWW.PARADISESONLINE.COM

Averaging	over	18,000 visitors	per	month,	our	
website	guarantees	you	a	complimentary	profile	
page	with	a	hyperlink	directing	consumers	to	your	
booking	system	&	preferential	rates	to	our	digital	

advertising	platforms.

Web Banners; Intended 
to attract traffic to your 

website either by standard 
display advertising or rich 

media advertising

Contests; A great 
way to promote your 

destination or property 
through email database 

generation.

Email Opportunities; An 
effective way to get your 

message out to more than 
85,000 new customers. Opt 
for either a custom eBlast 

that is dedicated entirely to 
your brand or sponsorship 
advertising in our editorial 

eNewsletter. 

Social Media; Reach 
out to more than 

50,000 engaged users 
on Facebook, Twiter, 

Instagram, Pinterest & 
Google+

Advertising Rates
Cost	of	a	single	page	in	Pacific Island Paradises	
publication	is	priced	at	USD 5,900	and	this	
provides	coverage	for	a	full 12 months	on	both	
our	print	and	digital	publication	platform.
It includes website profile, dedicated app 
page & all production charges.

Peter Bloomfield    
publisher peter@paradises.travel         +61 2 93692177        +61 400 877 744

38,000 copies Over 85,000 subscribers



PHOTO STYLING



LAYOUTS
CLIENT: WINE&DINE EXPERIENCE PTE. LTD.



LAYOUTS
CLIENT: WINE&DINE EXPERIENCE PTE. LTD.



COVERS
CLIENT: WINE&DINE EXPERIENCE PTE. LTD.
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Phone Number : +65 9870 4494
Email: denise.designer@gmail.com
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